Main Functional Theories Compared
	Theory / Scholar
	Main Focus
	Core Concepts
	How ST–TT Relation Is Seen
	Role of the Translator
	Typical Texts / Applications

	Reiss – Text Types
	The function and type of the text
	Informative, Expressive, Operative, Audio-medial; translation method
	TT should preserve the function of the ST; each text type calls for a different method
	Specialist who identifies text type and chooses an appropriate strategy
	User manuals (informative), novels/poems (expressive), adverts (operative)

	Snell-Hornby – Integrated Approach
	Viewing the text as a whole profile (genre + function + culture)
	Prototype, integrated approach
	ST and TT are not forced into strict boxes; relationship is more flexible and holistic
	Professional who analyses genre, culture, lexis, register, function together
	Hybrid texts: tourism brochures, company reports, web texts

	Holz-Mänttäri – Translational Action
	Translation as a professional, purposeful action in a communicative situation
	Translational action, initiator, commissioner, ST producer, TT user, TT receiver
	Focus less on ST–TT equivalence and more on the entire communication chain and its purpose
	Not a “language machine” but a communication designer who balances needs of all participants
	Institutional texts, brochures, campaign materials, business and technical translations

	Vermeer – Skopos Theory
	The purpose (skopos) of the translation
	Skopos, functional adequacy, coherence rule, fidelity rule
	TT does not need to resemble the ST closely; the main criterion is fitness for purpose
	Decision-maker who first defines the purpose, then selects strategies accordingly
	Advertising, marketing, tourism texts, localisation, websites, software

	Nord – Translation-Oriented Text Analysis
	Systematic text analysis before translating
	Extratextual factors, intratextual factors, loyalty
	ST–TT relation is framed through loyalty – respect for both sender and receivers
	Analyst with ethical responsibility towards ST author and TT readers; decisions are justified by analysis
	Any text type; especially useful for technical, institutional, educational texts

	Multimodality / Audio-medial Approaches (from Reiss onwards)
	Interaction of text + image + sound + layout
	Multimodal text, mode, layout, screen constraints
	ST–TT relation is not only verbal; visual and acoustic design also matter
	Localiser who respects both linguistic and design/technical constraints
	Social media posts, app interfaces, e-commerce pages, video subtitles, banners






Key Terms Glossary (Summary & Comparison)
	Term
	Related Theory / Scholar
	Short Definition
	Example / Note

	Function
	All functional theories
	What the text is trying to achieve (inform, persuade, entertain, etc.)
	Manual → inform; advert → persuade

	Text Type
	Reiss
	Classification of texts according to their dominant function
	“User manual” = informative; “poem” = expressive; “slogan” = operative

	Informative Text
	Reiss
	Text whose main aim is to convey information
	Technical manual, safety instructions, reports

	Expressive Text
	Reiss
	Text whose main aim is to show author’s feelings and style
	Novels, short stories, poems, song lyrics

	Operative Text
	Reiss
	Text whose main aim is to influence the reader’s behaviour
	Adverts, political speeches, fundraising campaigns

	Audio-medial / Multimodal Text
	Reiss + multimodality
	Text that combines verbal language with images, sound, music, layout
	TV commercial, YouTube video with subtitles, Instagram post

	Prototype
	Snell-Hornby
	Seeing texts as typical examples rather than strict categories
	A tourism brochure is not “purely” operative or informative; it’s a hybrid prototype

	Integrated Approach
	Snell-Hornby
	Holistic approach that considers genre, function, culture, lexis, register together
	“Don’t look only at function; look at the whole text profile.”

	Translational Action
	Holz-Mänttäri
	Viewing translation as a purposeful professional action in a real situation
	The translator plans and produces a TT to meet concrete communicative needs

	Initiator
	Holz-Mänttäri
	The party who needs the translation
	A company, ministry, NGO, publisher

	Commissioner
	Holz-Mänttäri
	The party who orders / manages the translation
	Agency, project manager, department head

	ST Producer
	Holz-Mänttäri
	The person who wrote the source text
	Author, copywriter, technical writer

	TT User
	Holz-Mänttäri
	The person or institution that uses the translation
	Teacher using a translated textbook; salesperson using a brochure

	TT Receiver
	Holz-Mänttäri
	The final audience of the translation
	Students, customers, patients, tourists

	Skopos
	Vermeer
	The purpose/aim of the translation (for whom, why, and for what use)
	Tourist brochure → attract visitors; internal report → inform management

	Functional Adequacy
	Vermeer
	The degree to which a translation is appropriate for its declared purpose
	A non-literal slogan may be “good” if it effectively persuades the target audience

	Coherence Rule
	Vermeer
	The TT must be coherent and understandable for target readers in their context
	A Turkish brochure that Turkish readers find confusing violates this rule

	Fidelity Rule
	Vermeer
	There must be a meaningful relation between ST and TT
	Even very free translations should still convey the core message of the ST

	Extratextual Factors
	Nord
	Factors around the text: sender, receiver, time, place, medium, motive, function
	Is it an email, a poster, a website? Who will see it, and where?

	Intratextual Factors
	Nord
	Factors inside the text: content, structure, lexis, syntax, tone, visuals
	Headings, paragraphs, terminology, style, images

	Loyalty
	Nord
	Translator’s ethical responsibility to both ST sender and TT readers
	Adapting the text for skopos, but not misleading either the author or the audience

	Mode / Multimodality
	Multimodal approaches
	Idea that meaning is made not just by words, but also by sound, image, colour, movement
	A single word on an app button gets its meaning from icon, colour, position, etc.



