Key Challenges in Literary Translation

e Preserving the author’s style: Maintaining the unique voice and tone of the original writer is

essential.

¢ Handling cultural references: Translators must find ways to convey culturally specific elements

so the target audience understands.

o Translating figurative language: I[dioms, metaphors, and other figures of speech require creative

solutions to retain meaning.

¢ Not a key challenge: Calculating word frequency or statistical analysis is generally irrelevant in

literary translation.

Purpose of Adaptation in Translation

e Adaptation aims to make the text accessible and meaningful for the target audience by adjusting

cultural or linguistic elements.
e It does not mean keeping the text unchanged or adding new information arbitrarily.

e The goal is to maintain the original’s intent while ensuring comprehension and relevance.

Strategies for Translating Idioms Without Direct Equivalents

o Equivalence is the preferred strategy, where an idiom is replaced by a culturally and linguistically

equivalent expression in the target language.
e Literal translation often fails to convey the intended meaning.

e Borrowing or calque may be used but can confuse the reader if the idiom is unknown.

Domestication vs. Foreignization

Strategy Aim Example

Domestication Adapt text to target culture, reduce foreignness Translating “piazza” as “square”




Foreignization Preserve foreign elements, maintain source culture’s flavor Keeping “piazza” as “piazza”

e Domestication makes the translation read naturally in the target language.

o Foreignization highlights the text’s foreign origin and may require reader adaptation.

Contextual Translation

e Focuses on conveying the overall sense and impact of the source text rather than word-for-word

accuracy.

e Especially important in literary works to preserve tone, mood, and implied meanings.

Translation Methods and Techniques

e Modulation: Changing the semantic perspective (e.g., changing a positive statement into a negative

one).
o Transposition: Changing the grammatical category (e.g., noun to verb).
e Equivalence: Using a completely different phrase with the same meaning.

e Compensation: Making up for a loss of meaning in one part by adding it elsewhere.

Role of the Literary Translator
e Acts as both a creative writer and a cultural mediator.
e Responsible for transferring not only language but also cultural nuances and artistic style.

e More than a language expert; requires deep cultural and literary insight.

Venuti’s Translation Strategies

e Domestication: Makes the translator “invisible” by producing a fluent, target-culture-friendly text.



o Foreignization: Makes the translator visible by preserving foreign elements and challenging the

reader.

Katharina Reiss’s Text Types

Text Type Main Focus Examples

Informative Content and factual information Scientific reports, catalogs
Expressive Author’s emotions and creativity Poems, plays

Operative Persuasion and reader action Advertisements, campaigns
Audio-medial Visual and auditory elements Films, videos

Translation Approaches by Text Type
o Informative: Clear, precise, faithful to content; explicitation may be necessary.
o Expressive: Preserve style, tone, and artistic devices.
e Operative: Use persuasive language to evoke the same response.

¢ Audio-medial: Consider multimedia elements in translation.

Museum Texts and Translation
¢ Typically informative texts focused on clear, accurate content delivery.
e Priority is on correct terminology and factual clarity rather than stylistic flourish.

e The translator’s role is to transfer content faithfully, not to adapt for entertainment or persuasion.

Language Characteristics by Text Type

Text Type Language Features

Expressive Stylistic devices, creative language
Operative Imperative, persuasive language
Informative Objective, factual terminology
Audio-medial Visual and auditory components




Summary of Priorities in Translating Museum Texts
e Accurate transfer of content and terminology.
e (larity and accessibility for the target audience.

e Less focus on preserving author’s unique style or persuasive effects.

e 1. The Translator as a “Second Author”

o Inliterary translation, the translator is often described as a “second author.” This means that the
translator does much more than simply convert words from one language to another. Instead, the
translator must creatively and sensitively interpret the author’s intentions, style, and voice,
recreating the literary work in a new language while preserving its artistic and emotional impact.

The translator’s choices can shape the reader’s experience just as much as the original author’s

2. Adaptation: Modifying or Replacing Cultural Elements

e Adaptation is a translation strategy used when cultural elements in the source text do not have
direct equivalents in the target culture. The translator may modify or replace references, customs,
idioms, or even entire scenes to ensure the text is meaningful and accessible for the target audience.
Adaptation can be pragmatic (focused on communication and context) or sociocultural (focused on
cultural values and norms), and is essential when “situational or cultural inadequacy” exists

between source and target languages

3. Equivalence: Conveying Meaning and Emotional Impact

o Equivalence is a method where the translator aims to deliver the same meaning and emotional
effect as the original, even if the specific words or structures change. This approach is especially
important for idioms, proverbs, or expressions that do not have direct translations. The goal is to
replicate the situation or feeling of the original text in the target language, sometimes using

completely different wording to achieve the same impact

4. Literal Translation: Staying Close to the Original



Literal translation, also known as word-for-word translation, involves translating the text as closely
as possible to the original wording and structure. This method is often used in contexts where
precision is crucial, such as legal or technical documents, but it can also be applied to literary texts
when the form and structure are significant. However, literal translation may sometimes result in
unnatural or awkward phrasing in the target language, especially when cultural or idiomatic

differences are presentlsl.

5. Language Proficiency: Source and Target Languages

A successful literary translator must have near-native proficiency in both the source language (the
language from which they are translating) and the target language (the language into which they are
translating). This deep understanding allows the translator to accurately interpret nuances, idioms,
and cultural references, and to produce a translation that reads naturally and fluently for the target

audienceléll?],

6. Handling Figurative Language

One of the main challenges in literary translation is dealing with figurative language, such as
metaphors, similes, idioms, and other non-literal expressions. These elements often carry cultural
meanings and emotional weight that are difficult to replicate in another language. Translators must
decide whether to keep, adapt, or replace figurative language to preserve the intended effect and

meaning of the original text

7. Domestication: Adapting to the Target Culture

Domestication is a translation strategy where the text is adapted to fit the customs, values, and
expectations of the target culture. The goal is for the translation to feel familiar and natural to the
target audience, even if this means changing or omitting elements from the original. Domestication

can make a text more accessible, but may also reduce its foreignness or unique cultural flavor.

8. Foreignization: Retaining Foreign Elements

Foreignization, a term popularized by Lawrence Venuti, is a strategy that deliberately keeps foreign
elements visible in the translation. This approach preserves the cultural and linguistic uniqueness of
the source text, reminding readers that they are engaging with a work from another culture.
Foreignization may include retaining original names, terms, or cultural references, even if they are

unfamiliar to the target audience



9. Borrowing: Using Words from the Source Language

Borrowing is a technique where words or expressions from the source language are taken directly
into the target language, often because there is no equivalent term or because the original word has

» o«

become internationally recognized (e.g., “pizza,” “sushi”). Borrowing helps maintain authenticity

and can introduce new concepts or cultural items to the target audiencelZ.

10. Summary Table: Key Concepts

Concept Definition/Explanation Example

Second Author Translator’s creative role in recreating the text Literary translation
Adaptation Modifying/replacing cultural elements for target audience Changing a holiday reference
Equivalence Conveying same meaning/emotion with different wording Idioms, proverbs

Literal Staying close to original wording and structure Word-for-word translation
Language Proficiency Near-native skills in both source and target languages Bilingual, bicultural
Figurative Language Dealing with metaphors, idioms, etc. “Break the ice”
Domestication Adapting text for target culture Localizing food references
Foreignization Keeping foreign elements visible Retaining names/terms
Borrowing Using source language words in translation “Sushi,” “pasta”




