


















Foreignization as a Marketing Strategy (Exoticism)
According to Reinhard Schäler's industry definitions, this is the deliberate preservation or addition of "foreign" elements 
related to the product's origin when adapting it for a target audience. The goal is to use the product's original identity as an 
indicator of prestige, authenticity, or quality.

Application: A French cosmetics brand intentionally using French expressions (e.g., Eau de Parfum) or a French accent in an 
advertisement prepared for the American or Turkish market. The aim here is not to fully localize the text or product, but rather 
to emphasize its "Frenchness.«

The Boomerang Effect (Return to the Original Market)
Common especially in the video game and entertainment industry, this occurs when a product is first localized for a global 
market and then re-released in its home country in this "localized" form.
Application: A game developed in Japan (e.g., the Final Fantasy series) being released for the Western market with English 
voiceovers and cultural adaptations, and then the same game being resold in Japan under the title "International Version" with 
English voiceovers and Japanese subtitles. This is done to offer local players a different, "Westernized" experience.

Minor to Major Orientation (Local to Global)
Localization is generally done from major (global) languages like English to more local (minor) languages. Reverse localization 
also describes situations where this flow is inverted. It is the process of adapting content belonging to a highly specific and local 
market for the global market.
Application: Taking local content that caters only to the Turkish market or a specific Middle Eastern culture and expanding it 
globally (into English). How specific concepts belonging to the local culture will be transferred to a global audience is the main 
focus of reverse localization in this process.
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