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	Code
	Name
	Credit
	ECTS

	HLK 210
	Corporate Social Responsibility Applications
	3 (3-0-0)
	6

	Prerequisites
	None

	Language of Instruction
	Turkish
	Mode of Delivery
	Face to face/Online (Zoom ID: 592 241 4616)

	Type and Level of Course
	Compulsory/2.Year/Spring Semester

	Lecturer 
	Name
	Lecture Hours
	     Office Hours
	Contact

	Course Coordinator
	Lect. Yonca BİR
	Friday 09.40 –12.20
	Tuesday 13.00-14.30
	yoncabir@cag.edu.tr 

	Purpose
	The course aims to direct students to social responsibility projects and to make an application in the field of corporate social responsibility within the scope of social benefit.

	Learning Outcomes of the Course
	
	Students that upon successful completion of this course;
	Relationship

	
	
	
	Prog. Output
	Net Effect

	
	1
	To explain the concept of Corporate Social Responsibility. 
	1
	4

	
	2
	To depict Corporate Social Responsibility strategies.
	2&4
	5&5

	
	3
	To tell the moral and voluntary responsibilities of businesses.
	7
	5

	
	4
	To sort the main corporate social responsibility practices carried out by national and international organizations.
	5&6
	5&5

	
	5
	To explain the corporate social responsibility campaign process and carry out the team projects.
	3
	5

	Course Description : The theoretical part of the course is related to the conceptual and historical level of Corporate Social Responsibility(CSR) and current CSR studies.The application part of the course will be carried out in the form of preparing a sample social responsibility project.

	Course Contents:(Weekly Lecture Plan)

	Week
	Topic
	Preparation
	Teaching Methods

	1
	Concept & Development of Corporate Social Responsibility 
	Textbook
	Presentation&Discussion

	2
	Corporate Social Responsibility Approaches & Models
	Textbook
	Presentation&Discussion

	3
	The Fields of Corporate Social Responsibility
	Textbook
	Presentation&Discussion

	4
	Sustainability in the Context of  CSR
	Textbook
	Presentation&Discussion

	5
	CSR & Marketing Practises
	Textbook
	Presentation&Discussion

	6
	Strategic Steps in CSR
	Textbook
	Presentation&Discussion

	7
	CSR Actİvıtİes
	Slides & Textbook
	Case Studies

	8
	Starting Project Processes & Talking about Progress
	Slides
	In-class work

	9
	Project Execution & Information & Orientation
	Slides
	In-class work

	10
	Project Execution & Information & Orientation
	Slides
	In-class work

	11
	Project presentation
	
	Group Presentation

	12
	Project presentation
	
	Group Presentation

	13
	Project presentation
	
	Group Presentation

	14
	Final week- Delivery of final group project assignment 
	
	Delivery of project assignment

	REFERENCES

	Textbook
	1)Prof. Dr. Seçil Deren Van Het Hof & Doç.Dr.Sibel Hoştut, Kurumsal Sosyal Sorumluluk - Kavramlar, Uygulama ve Örnekler, 2nd Ed., Nobel Publications, September 2020.

2) Philip Kotler & Nancy Lee, Trans. Sibel Kaçamak,Kurumsal Sosyal Sorumluluk, Mediacat Publications.
3)Murat Sezgin, Kurumsal Sosyal Sorumluluk (Kampanya Denemeleri), 2019, Kriter Publications.
4)Assc.Prof.Dr.Ahmet Emre Demirci, Yönetsel Bakış Açısıyla Kurumsal Sosyal Sorumluluk:Kamu Üniversitelerinde Sosyal Sorumluluk Stratejileri, 2019.

	Supplementary Resource
	Dr.Gül Coşkun Değirmen, Kurumsal Pazarlama ve Sosyal Sorumluluk, Nobel Publications.

	Notes of the Lesson
	Weekly Slides

	ASSESSMENT METHODS

	Activities
	Number
	Effect
	Notes 

	Midterm
	1
	40%
	

	Final(Project+Presentation)
	2
	60%
	

	ECTS TABLE

	Content
	Number
	Hours
	Total

	Hours in Classroom
	14
	3
	42

	Hours out Classroom
	14
	4
	56

	Midterm
	1
	25
	25

	Final(Project+Presentation)
	2
	30
	60

	Total

Total / 30

ECTS Credit
	144

	
	=183/30=6,1

	
	6


