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	Code
	Course Name
	Credit
	ECTS

	MAN 561

	Service Marketing
	3 (3-0-3)
	7

	Prerequisites
	None

	Language of Instruction
	Turkish 
	Mode of Delivery 
	Face to face

	Type and Level of Course
	Compulsory / 1st Year /Spring 


	Lecturers
	Name(s) 
	Lecture Hours
	Office Hours
	Contacts

	Course Coordinator
	Assoc.Prof.Dr.Eda YAŞA ÖZELTÜRKAY

	
	
	edayasa@cag.edu.tr



	Course Objective 
	Course aims to teach the students the design and marketing of service products, pricing of services, service quality, capacity and process management in services.

	Learning Outcomes of the Course
	
	Students who have completed the course successfully should be able to
	Relationship

	
	
	
	Prog. Output
	Net 
Effect

	
	1
	explain the relationship between service marketing and marketing concepts and strategy
	
	

	
	2
	explain the factors affecting the development of the service sector
	
	

	
	3
	understand the factors that affect the pricing of services
	
	

	
	4
	evaluate the quality of services
	
	

	
	5
	interpret components of service marketing
	
	

	Course Description: This course provides; service characteristics, types and importance of competition in the environment; measurement of service quality; customer behavior and procurement procedure in services; designed to comprehend customer defined service standards and analysis of strategic issues in service marketing.

	Course Contents: ( Weekly Lecture Plan )

	Weeks
	Topics
	Preparation
	Teaching Methods

	1
	Definition of service marketing and its purposes
	
	Presentation

	2
	Introduction to service marketing
	
	Presentation

	3
	Fundemantals of service marketing
	
	Presentation

	4
	Services and classification of services
	
	Presentation

	5
	Goods in service marketing 
	
	Presentation

	6
	Price in service marketing
	
	Presentation

	7
	Distribution in service marketing
	
	Presentation

	8
	Promotion in service marketing
	
	Presentation

	9
	Capacity in service marketing
	
	Presentation

	10
	Demand management in service marketing
	
	Presentation

	11
	Service quality
	
	Presentation

	12
	Service faults and its compensation
	
	Presentation

	13
	Capacity and process management in services
	
	Presentation

	14
	Relational marketing
	
	Presentation

	15
	Project Presentations
	
	Presentations

	16
	Overview
	
	

	REFERENCES

	Textbook
	1) Erdoğan Koç (2017), "Hizmet Pazarlamasına Giriş". Ankara: Seçkin.
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	Evaluation

	Detail
	Number
	Affect
	

	Midterm exam
	1
	%40
	

	Final Exam
	1
	%60
	

	ECTS TABLE 

	Content
	Number
	Hours
	Total

	Course time 
	16
	3
	48

	Out of course time
	16
	               3
	48

	Project
	1
	68
	68

	Midterm exam
	1
	15
	15

	Final exam
	1
	20
	20

	Total

Total/ 30

ECTS
	166

	
	199/30=6,6

	
	7

	


