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	Code
	Course Name
	Credit
	ECTS

	MAN 568
	International Marketing
	3 (3-0-0)
	7

	Prerequisites
	None

	Language of Instruction
	Turkish 
	Mode of Delivery 
	Face to face

	Type and Level of Course
	Compulsory / 1st Year / Fall  

	Lecturers
	Name(s) 
	Lecture Hours
	Office Hours
	Contacts

	Course Coordinator
	Asst.Prof.Dr.Murat Gülmez


	
	
	muratgulmez@cag.edu.tr



	Course Objective 
	Course aims to develop marketing strategies suitable for an international market and to examine the marketing concepts and theories necessary to analyze this market in a global dimension; to have knowledge about international marketing and strategies; product, price, distribution and communication strategies

	Learning Outcomes of the Course
	
	Students who have completed the course successfully should be able to
	Relationship

	
	
	
	Prog. Output
	Net 
Effect

	
	1
	explain international marketing terms and definitions
	3
	4

	
	2
	explain the dynamics such as economic, legal, political and social environment affecting international marketing
	3
	       4

	
	3
	discuss the strategies of international marketing
	4
	5

	
	4
	explain target market selection, segmentation and positioning in international marketing
	6,9
	4

	
	5
	explain product, price, place and promotion in international marketing
	2,6
	5

	Course Description: Definitions and concepts of international marketing, globalization, global marketing environment (political, legal, cultural, social, economic environment), market entry and growth strategies, target market analysis, determination of appropriate product, price, distribution and communication strategies for the target market, international marketing strategies implementation will be discussed in detail in this course.

	Course Contents: ( Weekly Lecture Plan )

	Weeks
	Topics
	Preparation
	Teaching Methods

	1
	General information about the course, international marketing definition, development and basic concepts
	
	Presentation

	2
	Global marketing environment
	
	Presentation

	3
	Strategies for entering global markets and growth
	
	Presentation

	4
	Competitive advantage in global markets
	
	Presentation

	5
	Segmantation, target market selection and positioning in global markets
	
	Presentation

	6
	Strategies for global brands and global products
	
	Presentation

	7
	Global pricing strategies
	
	Presentation&Discussion

	8
	Global distribution channels I
	
	Presentation

	9
	Global distribution channels II
	
	Presentation

	10
	Global marketing communication I
	
	Presentation

	11
	Global marketing communication ıı
	
	Presentation

	12
	Global marketing strategies, management and implementation
	
	Presentation

	13
	Project Presentations
	
	Presentation

	14
	Project Evaluations
	
	Presentation

	15
	Overview
	
	Presentation

	16
	Final Exam
	
	

	REFERENCES

	Textbook
	1) Global Marketing (2017), Warren J. Keegan and Mark C. Green, 9th ed., Pearson.

	
	

	
	

	
	

	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	


