	ÇAĞ UNIVERSITY

FACULTY OF ECONOMICS AND  ADMINISTRATIVE SCIENCES

	Code
	Course Title
	Credit
	ECTS

	MAN 105-110
	Business 
	3 (3-0-0)
	7

	Prerequisites
	None

	Language of Instruction
	English 
	Mode of Delivery 
	Face to face

	Type and Level of Course
	Compulsory/1.year/ First Cycle

	Lecturer
	Instr. Herbert Holl
	Lecture Hours
	Office Hours
	Contacts

	Course Coordinator
	Instr. Herbert Holl
	Thursday 

9.00-12.00
	Friday 

9.00-12.00
	herbertkurtholl@cag.edu.tr

	Others 
	
	
	
	

	Course Objective 
	Students should be able to recognize business concepts and activities as a viable way of making their living, have ability to explain business functions, their roles and effects in fast changing business field. And practice research skills in solving business problems.

	Learning Outcomes of the Course
	
	Students who have completed the course successfully should be able to:
	Relationship

	
	
	
	Prog. Output
	Net Effect

	
	1
	Be able to explain basic concept of the field of business administration
	3,7
	4,5

	
	2
	Be able to utilize information about different type of setting up business entity
	3,4,7
	4,5

	
	3
	Be able to demonstrate ethical and socially responsible behavior
	3,7
	3

	
	4
	Be able to prepare a sample feasibility report to start a small business
	3,6,7
	4,5

	
	5
	Be able to relate to globalization effects on business
	3,7
	4,5

	
	6
	Be able to practice planning, organizing, leading and controlling function of management in work life
	3,4,7
	4,5

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Course Description: The basic aim of this course is to teach philosophy, concepts and practical tools of setting und managing a business. For the purpose of obtaining such results the course contains the subjects of taking risks and making profits within the dynamic business environment, understanding how economics affect business, doing business in global markets, demanding ethical and socially responsible behavior, types of business ownerships, business management and, production and operation management. The second part of this course aimed at providing theoretical and practical skills in practicing the main functions of business including management of human resources, motivating employees to produce goods and services, dealing with employee – management issues, developing and implementing customers-oriented marketing plan, understanding accounting and financial information learning securities markets for financing and investing opportunities, and money-banking. For subject integration purposes a basic outline of a Business Plan has to be developed.

	Course Contents:( Weekly Lecture Plan )

	Weeks
	Topics
	Preparation
	Teaching Methods

	1
	--
	None
	Discussing the content and aims of the course

	2
	Taking Risks and Making Profits within the Dynamic Business Environment
	Textbook, chp. 1 WEB surf
	Lecture, Analysis of Literature on business

	3
	Understanding How Economics Affects Business
	Textbook, chp. 2 students research on economics
	Lecture, discussion on micro and macroeconomics; their effects on business.

	4
	Doing Business in Global Markets
	Textbook, chp. 3 students research on Global Trade
	Lecture, student presentation and discussion.

	5
	Demanding Ethical and Socially Responsible Behaviour
	Textbook, chp. 4 students research on Ethics
	Lecture, student presentation and discussion.

	6
	How to Form a Business
	Textbook, chp. 5 students search on Forms of Business
	Lecture, student presentation and discussion.

	7
	Entrepreneurship and Starting a Small Business
	Textbook, chp. 6 students research on Starting a Small Business
	Lecture, student presentation and discussion.

	8
	Management and Leadership
	Textbook, chp. 7 students research on Management
	Lecture, student presentation and discussion.

	9
	Adapting Organizations to Today’s Markets
	Textbook, chp. 8 students research on organizational models
	Lecture,  student presentation and discussion.

	10
	Production and Operations Management
	Textbook, chp. 9 students research on operation management
	Lecture, student presentation and discussion.

	11
	Marketing: Helping Buyers Buy
	Textbook, chp. 13 students presentations on marketing
	Lecture, student presentation and discussion.

	12
	Distributing Products
	Textbook, chp. 15 students presentations on distribution
	Lecture, , student presentation and discussion

	13
	Understanding Accounting and Financial information
	Textbook chp. 17 students research on accounting and finance
	Lecture, student presentation and discussion.

	14
	Course Review
	Students  Business Plans presentations
	Business Plan presentations by the students.

	REFERENCES

	Textbook
	Understanding Business (12th  edition), W.G. Nickels, et al. M.C Graw Hill: Special power point prints 

	Related links
	The Virtual Franchise Expo (www.betheboss.com)
Interactive Entrepreneural Quiz (www.bizmove.com/other/quiz.htm)

SWOT Analysis (www.marketingteacher.com) 

	Recommended Reading
	Mullins, L.J. Management and Organisational Behaviour. (Essex: Pearson Education, 2010) ninth edition (ISBN 9780273728610) 
Boddy, D. Management: An Introduction. ( Harlow: FT Prentice Hall 2008) fourth edition (ISBN 9780273711063).

Excellence in Business, (5th Edition) C,J. Bouee, John V. Thill, M. H. Mescon, Pearson 2011

	Material Sharing
	Lecture Notes and Slides

	ASSESSMENT METHODS

	Activities
	Number
	Effect
	Notes

	Midterm Exam
	1
	%30
	

	Project

Class exercises
	                      1
                      1
	%10
%10
	

	Effect of The Activities
	1
	%50
	

	Effect of The Final Exam
	1
	%50
	

	ECTS TABLE

	Contents
	Number
	Hours
	Total

	Hours in Classroom 
	14
	3
	42

	Hours out Classroom
	14
	3
	42

	Homeworks
	           2
	8
	16

	Project
	           1
	20
	20

	Implementation
	 4
	4
	20

	Midterm Exam
	1
	25
	25

	Final Exam
	1
	35
	35

	Total

Total / 30

ECTS Credit
	200

	
	=200/30=6,66

	
	7

	RECENT PERFORMANCE
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