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	Code
	Course Name
	Credit
	ECTS

	MAN 511  
	Digital Marketing 
	3 (3-0-3)
	7

	Prerequisites
	None

	Language of Instruction
	English 
	Mode of Delivery 
	Face to face

	Type and Level of Course
	Compulsory/ Second 
Semester 


	Lecturers

Course Coordinator
	Name
Assoc. Dr. Murat GÜLMEZ
	Lecture Hours
Thursday

18.30 
	Office Hours

Wednesday

     10.30-12.30
	Contacts

mgulmez@cag.edu.tr


	Course Objective 
	In the ongoing age of digitalization, the basic components of marketing have been reshaped and integrated with technology. The aim of this course is to provide students with information about the basic concepts, methods and tools of digital marketing and to provide them with the skills to analyze and apply digital marketing examples.

	Learning Outcomes of the Course
	
	Students who have completed the course successfully should be able to
	Relationship

	
	
	
	Prog. Output
	Net 
Effect

	
	1
	knows the definitions of the basic concepts of Digital Marketing and compares them with traditional marketing.
	3
	4

	
	2
	understands the impact of digital technology on the marketing mix and explains the opportunities it offers.
	3
	4

	
	3
	evaluates Digital Marketing strategies and practices and compares these activities.
	7
	5

	
	4
	evaluates the performance of digital media channels and makes suggestions for improvement.
	3
	3

	
	5
	can apply new technological tools in course projects.
	2,6
	5

	Course Description: 

	Course Contents: ( Weekly Lecture Plan )

	Weeks
	Topics
	       Preparation
	Teaching Methods

	1
	Course Introduction and Getting Acquainted
	-
	-

	2
	Introduction to Marketing - Basic Concepts and Discussion
	Lecture Notes
	Presentation & Discussion

	3
	Marketing Strategies
	Lecture Notes
	Presentation & Discussion

	4
	Development Definition and Strategies of Digital Marketing
	Lecture Notes
	Presentation & Discussion

	5
	Big Data Documentary and Homework
	Video Display
	Presentation & Discussion

	6
	User Experience and Transformation on Digital Platforms (Instagram Example) - Determination of groups and distribution of Projects (Homework - Midterm) distribution
	Lecture Notes
	Presentation & Discussion

	7
	Metaverse and Metamarketing
	Lecture Notes
	Presentation & Discussion

	8
	Assignment presentations
	Lecture Notes
	Presentation & Discussion

	9
	How to make a Digital Marketing Plan? 
	Lecture Notes
	Presentation & Discussion

	10
	Digital Marketing Applications
	Lecture Notes
	Presentation & Discussion

	11
	Marshall McLuhan “Medium is the message”
	Video and Materials will be distributed
	Presentation & Discussion

	12
	Google ADwords
	Lecture Notes
	Presentation & Discussion

	13
	Metaverse Apps
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	Presentation & Discussion

	14
	Project presentations and report delivery
	Power Point Presentations of Student Groups
	Presentation & Discussion

	15
	Review 
	-
	-

	16
	Final Exam
	-
	-

	REFERENCES

	Textbook
	Chaffey, D. & Ellis-Chadwick, F. (2016). Digital Marketing: Strategy, Implementation and Practice, Pearson.

Kingsnorth, S. (2016). Dijital Pazarlama Stratejisi. Ankara: Nobel Yayınları.

	Course Notes
	Cases will be distributed through out the semester.

(Case analyses are individual assignments and should be worked on independently)

	Recommended Reading
	1)Marketing Türkiye, Pazarlama Dünyası.

	Material Sharing
	Presentation Slides, Assignment Instructions and other course notes are available on Instructers’ Webpage.

	ASSESSMENT METHODS

	Activities
	Number
	Effect
	Notes

	Project 
	1
	30%
	Information about the content of the assignment will be provided by the instructor responsible for the course.

	Final Exam
	1
	70%
	Students are responsible for the topics covered throughout the semester.

	ECTS TABLE

	Contents
	Number
	Hours
	Total

	Hours in Classroom 
	42
	3
	42

	Hours out Classroom
	42
	3
	42

	Project
	14
	14
	14

	Final Exam
	90
	90
	90

	Total

Total / 30

ECTS Credit


                                    PAST ACHIEVEMENTS
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	194

	
	=194/30=6,5

	
	7



