[image: yazı tipi, metin, logo, grafik içeren bir resim

Yapay zeka tarafından oluşturulmuş içerik yanlış olabilir.]
	SYLLABUS
Faculty of Economics and Administrative Sciences

	Course Code
	Course Title
	Credits
	ECTS Value

	IFN-314
	E-Commerce
	(3-0-3)
	06

	Prerequisite Courses:
	None

	Course Language:
	English
	Course Delivery Mode:
	Face-to-Face

	Course Type and Level:
	 Compulsory / 3. Year / Spring Semester

	Instructor's Title, Name, and Surname
	Course Hours
	Office Hours
	Contact

	Assoc. Prof. Emre Kadir ÖZEKENCİ
	Thursday
10.15-12.45
	Monday-Friday
14.00-16.00
	ekadirozekenci@cag.edu.tr 

	Course Coordinator:
	Res. Asist. Kübra T. ONAT (kubraonat@cag.edu.tr)

	Course Objectives: The objective of this course is to provide undergraduate students with a fundamental understanding of electronic commerce concepts, models, and technologies. The course aims to equip students with the ability to analyze e-commerce business models, digital payment systems, online marketing strategies, and logistics processes, while developing awareness of legal, ethical, and security issues in electronic markets. By the end of the course, students will be able to evaluate e-commerce applications from both managerial and technological perspectives.

	Course Learning Outcomes
	Upon successful completion of this course, the student will be able to;
	Relations

	
	
	Program Outcomes
	Net Contribution

	
	1
	demonstrates professionalism while using information technology tools in his/her field.
	2
	5

	
	2
	carry out the ethical and legal principles when making decisions in global business environments.
	4
	4

	
	3
	use leadership, team working and interpersonal relationship abilities.
	6
	4

	
	4
	use analytical tools and critical thinking to solve contemporary business problems.
	9
	3

	Course Content:
	This course covers the fundamental principles and applications of electronic commerce. Topics include the evolution and types of e-commerce (B2C, B2B, C2C, and G2C), digital business models and platforms, and the technological infrastructure of e-commerce systems. The course examines online payment systems, cybersecurity and data privacy, and legal and ethical issues in electronic markets. Additionally, digital marketing, customer relationship management, logistics and fulfillment in e-commerce, and emerging trends such as mobile commerce, social commerce, and platform-based economies are discussed through practical examples and case studies.

	Course Schedule (Weekly Plan)

	Week
	Topic
	Preparation
	Teaching Methods and Techniques

	1
	Introduction and overview of E-commerce
	Review: Course syllabus and introductory reading on globalization and e-commerce
	Lecture, instructor-led discussion

	2
	E-commerce Business Models and Concepts
	Review: Part 1 – chapter 2 on textbook

	Lecture, visual timeline (short videos), Q&A

	3
	E-commerce Infrastructure: The Internet, the Web, and the Mobile Platform
	Review: Part 2 – chapter 3 on textbook
	Lecture, visual timeline (short videos), Q&A

	4
	Case Study
	Research: dotcom crisis
	Visual timeline (short videos)

	5
	Guest Speaker
	Research: Current debate on e-commerce
	Group debate and O&A

	6
	E-commerce Marketing and Advertising Concepts
	Review: Part 3 – chapter 6 on textbook
	Lecture, real-world examples, group debate

	7
	Review 
	Review: Key topics
	Discussion 

	8
	Midterm Exam
	Review: Weeks 1-7
	In-class written midterm

	9
	Midterm Exam
	Review: Weeks 1-7
	In-class written midterm

	10
	Ethical, Social, and Political Issues in E-commerce
	Review: Part 3 – chapter 8 on textbook
	Lecture, real-world examples, group debate

	11
	E-commerce Security and Payment Systems
	Review: Part 2 – chapter 5 on textbook
	Lecture, real-world examples, group debate

	12
	Company Trip (technical visit)
	Research: Current debate on e-commerce
	Group debate and O&A

	13
	Student Project Presentations
	Prepare: Group project (Poster presentation)
	Group project presentations with report (APA + Poster Presentation)
Peer feedback using rubric

	14
	Student Project Presentations
	Prepare: Group project (Poster presentation)
	Group project presentations with report (APA + Poster Presentation)
Peer feedback using rubric

	15
	Student Project Presentations
	Prepare: Group project (Poster presentation)
	Group project presentations with report (APA + Poster Presentation)
Peer feedback using rubric

	16
	Review
	Review: key topics
	Feedback session and reflection activity

	17
	Final Exam
	Review: all topics
	In-class written final exam

	18
	Final Exam
	Review: all topics
	In-class written final exam

	Course Resources

	Textbook:
	1) E-Commerce 2023: Business, Technology, Society, 17th edition, Kenneth C. Laudon New York UniversityCarol G. Traver Azimuth Interactive, Inc, New York University. 

	Recommended References:
	2) Harvard Business Review

	Course Assessment and Evaluation

	Activities
	Number
	Percentile
	Notes

	Midterm Exam
	1
	%30
	Written Exam (Essay)

	Term Project (Poster Presentation)
	1
	%15
	Group Project (APA + Poster Presentation)

	Assignment 
	1
	%5
	Case Study

	Final
	1
	%50
	Written Exam (Multiple choice)

	ECTS Table

	Content
	Number
	Hours
	Total

	Course Duration
	14
	3
	42

	Out-of-Class Study
	14
	3
	42

	Assignment	
	1
	3
	3

	Term Project
	1
	25
	25

	Midterm Exam (Midterm Exam Duration + Midterm Exam Preparation)
	1
	30
	30

	Final Exam (Final Exam Duration + Final Exam Preparation)
	1
	40
	40

	Total:
	185

	Total / 30:
	185/30=6,16

	ECTS Credit:
	6



	
Past Term Achievements

	
	
























Term Project
Building and Managing a Real E-Commerce Startup
Project Overview
In this project, students will design, launch, and manage a real e-commerce venture using contemporary digital tools and platforms. Acting as e-commerce entrepreneurs, students will create a live website (Google tools etc.), develop content and digital marketing strategies, prepare a structured business plan, and communicate their findings through an APA-style academic report and a professional poster presentation.
Project Objectives
· To apply theoretical e-commerce concepts to a real-world entrepreneurial setting
· To develop hands-on experience with modern e-commerce platforms and digital tools
· To enhance academic writing skills through APA-format documentation
· To strengthen presentation and visual communication skills via poster presentation
Project Components
1. E-Commerce Website Development
Students will create an operational e-commerce website using Google Sites, Shopify, Wix, or WordPress etc.
Minimum requirements:
· Clear value proposition and target market definition
· Product or service pages (minimum 5 items or service descriptions during semester)
· About Us, Contact, and Privacy Policy pages
Students are encouraged to integrate:
· Google Analytics (basic traffic monitoring)
2. Content Creation & Digital Presence
Students will maintain regular and structured content updates throughout the semester.
Required content:
· Minimum 50 blog posts aligned with the brand and customer needs
· Product descriptions written using persuasive copywriting techniques
· Use of visuals (infographics, product images, short videos if possible)
Optional but encouraged:
· Social media integration (Instagram, LinkedIn)
· Email subscription or newsletter mock-up
3. Business Plan Development
Students will prepare a concise but realistic e-commerce business plan, including:
· Business idea and value proposition
· Market and competitor analysis
· Target customer profile
· Digital marketing and sales strategy
· Operations and fulfillment model
· Cost structure and basic revenue model
· Sustainability and ethical considerations
Current trends such as personalization, platform-based commerce, and sustainable e-commerce practices should be reflected where relevant.
4. Academic Report (APA Format)
Students will submit an APA 7th edition formatted report (2,500–3,000 words) including:
· Introduction and project motivation
· Literature-based discussion of e-commerce concepts
· Methodology (tools, platforms, and implementation process)
· Business plan and website analysis
· Discussion of challenges and learning outcomes
· Conclusion and future development suggestions
Proper in-text citations, reference list, and academic tone are mandatory.
5. Poster Presentation
Students will design and present a professional academic poster summarizing the project.
Poster must include:
· Project title and team information
· Business concept and value proposition
· Website visuals and analytics highlights
· Key findings and learning outcomes
· Future growth and scalability ideas
Posters will be evaluated on clarity, visual design, content quality, and oral explanation.














IFN-314 E-Commerce 
Term Project
Assessment Rubric

	Student:
	

	Evaluator:
	

	Date:
	


For each of the evaluation dimensions identified below, use the evaluation rubric to assess the student’s work by specifying a score based on the performance ratings and descriptors delineated in the rubric form and supplying relevant comments in the space provided.

1. Focus on Topic: The degree to which the student will acquire fundamental and technical knowledge in the area of business and use this knowledge to approach business problems

2. Integration of Theoretical and Practical Knowledge: The extent to which students use elementary and relevant knowledge related with international trade & logistics applications.

3. Analytical/Critical-Thinking Skills: The degree to which the students will recognize the relations among businesses and identifies the research problem, concept, or idea, and specifies its constituent elements; investigates, selects, and organizes research information.  

4. Writing Skills: The degree to which the student employs APA formatting in the written project, the extent to which the student uses appropriate language/word choice, mechanics, and writing conventions and the extent to which the student uses and cites appropriate resources in the research project.

5. Oral Communication Skills (Poster presentation): The degree to which the student presents the project information in a logical sequence, employs supporting graphics, and uses appropriate communication conventions in the oral presentation of the research project.

6. Collaboration/Integration Skills: The degree to which the student will be able to apply effective communication skills and work in teams effectively.

7. Corporate Social Responsibility Awareness: The extent to which the students will develop sensitivity towards society and environment.














	Research Project Evaluation Rubric

	Criterion
	Performance Rating
	Score

	
	Needs Improvement
	Competent
	Exemplary
	

	
	0-5
	6-15
	16-25
	

	Focus on Topic
(Content)
	Content is unclear, inaccurate, and/or incomplete; support for the central purpose, arguments, or goals of the project is weak or poorly discussed.

	Presents clear and appropriate information that adequately supports the central purpose, arguments, or goals of the project.
	Presents balanced, significant, and valid information that clearly and convincingly supports the central purpose, arguments, or goals of the project

	

	
	Comments:
Measures:  ISLO 1; students will be able to recognize elementary and relevant theoretical knowledge such as economics, law, mathematics, statistics, accounting and finance.

	
	0-3
	4-7
	8-11
	

	Integration of Theoretical and Practical Knowledge
	Definition of international trade & logistics application is not clearly stated. Supporting details and information are unclear regarding international trade & logistics.
	Definition of international trade & logistics application is missing several elements. Supporting details and information are relevant but several topics are not discussed.
	Definition of international trade & logistics application is clearly stated. Quality details give the reader important information about topics.
	

	
	Comments:
Measures:  ISLO 2; students will be able to use elementary and relevant knowledge related with international trade procedures.

	
	0-3
	4-7
	8-11
	

	Analytical/
Critical-Thinking Skills
	Research problem, concept, or idea is not clearly articulated, or its component elements are not identified or described; research information is poorly organized, categorized, and/or superficially examined. Personal assessment is not related to topic and no point of view regarding company.
	Adequately identifies and describes (or sketches out) the research problem, concept, or idea and its components; gathers and examines information relating to the research problem, concept, or idea. Personal assessment is relevant but there is a need for more supporting knowledge.
	Effectively formulates a clear description of the research problem, concept, or idea, and specifies major elements to be examined; selects and prioritizes information appropriate to addressing the research problem, concept, or idea. Main idea stands out and is supported by detailed information. Personal assessment is clearly stated.
	

	
	Comments:
Measures:  ISLO 3; students will be able to demonstrate ability to arrive at optimal solutions to business problems by using critical thinking abilities.

	

	0-3
	4-7
	8-11
	

	Writing Skills
1) APA
2) References
3) Grammar
	1) Research project exhibits frequent and significant errors in APA formatting.
2) Most of the references are from sources that are not peer-reviewed or professional, and have uncertain reliability.
3) The written project exhibits multiple errors in grammar, sentence structure, and/or spelling; inadequate writing skills.
	1) Professionally legitimate references are generally used; clear and fair citations are presented in most cases.
2) APA formatting is employed appropriately in the research project with a few minor errors.
3) Written research project displays good word choice, language conventions, and mechanics with a few minor errors in spelling, grammar

	1) Presents compelling evidence from professionally legitimate sources; attribution is clear and
accurate.
2) APA format is used accurately
and consistently throughout the research project.
3) Readability of the project is enhanced by facility in language use/word choice; uses language conventions effectively

	

	
	Comments:
Measures:  ISLO 4; students will be able to learn how to gather date related with international trade and use research skills to analyze the available data.

	
	0-6
	7-13
	14-20
	

	Oral Communication Skills
(Poster Presentation)
	Oral presentation cannot be understood because there is no logical sequencing of research information; presenter uses superfluous graphics or no graphics; presenter reads most or the entire project notes with little or no eye contact. There is no any supportive material (ppt, pdf, etc). The student does not use form of presentation (debate, dialogue, speech) to effectively communicate with audience.
	Research information is presented in a sequence that the audience can follow; graphics support and are related to the content of the project; presenter maintains eye contact with the audience with a few minor exceptions; presenter reads from notes on a few occasions. There is a supportive material but there is a need for more knowledge. The student use form of presentation (debate, dialogue, speech) with several mistakes.
	Research information is presented in a logical, interesting, and effective sequence, which the audience can easily follow; oral presentation uses effective graphics to explain and reinforce the information presented; presenter maintains eye contact with audience, seldom returning to notes; presenter speaks in a clear voice and uses correct. There is a sufficient material. The student use effectively forms of presentation (debate, dialogue, speech).
	

	
	Comments:
Measures:  ISLO 5; students will be able to present information orally and in writing at the stated level with colleagues over international trade.



	
	0-3
	4-7
	8-11
	

	Collaboration & Integration Skills
(Team Working)
	The group atmosphere is
competitive and/or
individualistic.
Team working is not clear.
	There is a general
atmosphere of respect for
group members, but some
members of the group do
not feel free to ask
questions and contribute. Team working is relevant but should be developed.
	Members of the group share
respect for each other.
Team working is well established.

	

	
	Comments:
Measures:  ISLO 6; students will be able to utilize managerial skills to work effectively in teams.

	Corporate Social Responsibility 
Awareness
	0-3
	4-7
	8-11
	

	
	Demonstrated limited awareness of environment and corporate social responsibility. The student didn’t prepare a letter of recommendation to company to enhance awareness of ethical issues in business world.  Copy of letter is not available.
	Demonstrated adequate awareness of environment and corporate social responsibility. The student prepares a letter of recommendation to company to enhance awareness of ethical issues in business world. But need to develop. Copy of letter is available.
	Demonstrated strong awareness of environment and corporate social responsibility. The student prepares comprehensive letter of recommendation to company to enhance awareness of ethical issues in business world. Copy of letter is available.
	

	
	Comments:
Measures:  ISLO 7; students will be able to recognize business, ethical and cultural issues within the environment he / she lives. 

	








	Summary Performance Ratings on Programmatic ISLOs

	ISLOs/Program-Level Assessment Criteria
	Score

	Focus on Topic (Content)
	

	Integration of Theoretical and Practical Knowledge
	

	Analytical/Critical-Thinking Skills
	

	Writing Skills
	

	Oral Communication Skills
	

	Collaboration & Integration Skills
	

	Corporate Social Responsibility Awareness
	

	Total Score
	



CC (70/100) and higher grades will be considered as successful for this lecture.


Best wishes...

Assoc. Prof. Emre Kadir ÖZEKENCİ
2024-2025 Fall Semester
ITL-101 International Trade
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