	CAĞ UNIVERSITY

Social Science Institute

	Code
	Course Name
	Credit
	ECTS

	MAN 500
	Marketing Management
	3 (3-0-3)
	7

	Prerequisites
	None

	Language of Instruction
	English 
	Mode of Delivery 
	Face to face

	Type and Level of Course
	Compulsory/ Second 
Semester 

	Lecturers
	Name(s) 
	Lecture Hours: Tuesday. -  18:30-21:00
	Office Hours
Monday 10: 00- 12:00
	Contacts
duygugur@cag.edu.tr


	Course Coordinator
	Assist.Prof.Dr. Duygu GÜR
	
	
	duygugur@cag.edu.tr


	Course Objective 
	Course aims to understand the strategic role of marketing and develop the ability to define and analyze the marketing problems dealt with by managers, and understand analytical concepts and techniques currently being used in marketing. 

	Learning Outcomes of the Course
	
	Students who have completed the course successfully should be able to
	Relationship

	
	
	
	Prog. Output
	Net 
Effect

	
	1
	know what marketing concept is why you should learn it
	5
	3 

	
	2
	understand what customer value is and why it is important to customer satisfaction
	5&8
	3&3

	
	3
	be familiar with the four Ps in a marketing mix.
	5&8
	3&3

	
	4
	know what marketing strategy planning and differences between a marketing strategy, a marketing plan and a marketing program
	5 
	3 

	
	5
	know what might be the issues regarding the political and legal environment
	5 
	3 

	
	6
	know what market segmentation is and how to segment product-markets into submarkets.
	5&8
	3&3

	
	7
	describe how economic needs influence the buyer decision process and explain the process by which consumers make buying decions.
	5 
	3 

	
	8
	understand the problem-solving behavior of organizational buyers and how they get market information.
	5 
	3 

	
	9
	know about methods for collecting secondary and primary data.
	5&8
	3&3

	
	10
	understand the new-product development process and understand how product life cycles affect strategy planning.
	5 
	3 

	Course Description: To increase knowledge and understanding of marketing concepts and terminology ("Principles of Marketing") which form the foundation for advanced coursework and practice in business. 

	Course Contents: ( Weekly Lecture Plan )

	Weeks
	Topics
	Preparation
	Teaching Methods

	1
	General Introduction to Marketing
	Textbook (1) Ch.1
Textbook (2) Ch.1

Textbook (3) Ch.1
	Lecture & Discussion

	2
	Marketing’s Value to Consumers, Firms, and Society
Trends in Marketing Management
Customer Relationship Management
Evalualting Opportunities in the Changing Marketing Environment
	Textbook (1) Ch.2
Textbook (2) Ch.2
	Lecture & Discussion 

	3
	Marketing Strategy Planning and Marketing Mix,Competitive Strategies
	Textbook (1) Ch.3
Textbook (2) Ch.4
	Lecture & Discussion

	4
	Marketing Strategy Planning and Marketing Mix,Competitive Strategies
	Textbook (2) Ch.3, Course notes
	Lecture & Discussion

	5
	Marketing Research
	Textbook (1) Ch.5
	Lecture & Discussion

	6
	New Product Development and Innovation 
	Textbook (1) Ch.6
Textbook (2) Ch.5
Textbook (2) Ch.5
	Lecture & Discussion

	7
	An Overview before the Midterm
	
	Lecture & Discussion

	8
	Midterm exam
	
	

	9
	Consumer Behavior, The Characteristics of Consumer Behavior
Consumer Buyer Behavior and Types of Buying Decision Behavior
	Textbook (1) Ch.8
	Lecture & Discussion

	10
	Supply Chains and the Value Delivery Network
Marketing Logistics 
	Textbook (2) Ch.8
	Lecture & Discussion

	11
	Sustainable Marketing and Corporate Social Responsibility

	Textbook (1) Ch.9

Textbook (2) Ch.9
	Lecture & Discussion

	12
	Direct Marketing and Online Marketing
Online Marketing Areas
	Textbook (1) Ch.16

Textbook (2) Ch.18

Textbook (3) Ch.15
	Lecture & Discussion

	13
	Review
	 
	

	14
	Project Presentations
	Student Presentations
	

	15
	Project Presentations
	Student Presentations
	

	16
	Final exam
	
	

	REFERENCES

	1) Textbook
	2)  Pazarlama ilkeleri ve yönetimi  ALTUNIŞIK, ÖZDEMİR, TORLAK, Beta
3) Principles of Marketing (2015), by Philip KOTLER, Gary ARMSTRONG, 17th Edition, Pearson. 
4) Selected Additional Readings (available electronically through Çağ University Library/Online Journals) will periodically be assigned during the course. 

	Course Notes
	Cases will be distributed through out the semester.
(Case analyses are individual assignments and should be worked on independently)

	Recommended Reading
	1)Marketing Türkiye, Pazarlama Dünyası..

	Material Sharing
	Presentation Slides, Assignment Instructions and other course notes are available on Instructers’ Webpage.

	ASSESSMENT METHODS

	Activities
	Number
	Effect
	Notes

	Project 1: Case study
	1
	20%
	          Markalarfisildiyor.com                  

	Project 2: Book analysis
	1
	20%
	 

	Project 3: Strategic Marketing Plan
	
	20%
	

	 Final Project (marketing plan
	1
	40%
	 Plan guide and rubric will be shown in the class

	Effect of The Final Exam
	
	40%
	

	ECTS TABLE

	Contents
	Number
	Hours
	Total

	Hours in Classroom 
	16
	3
	48

	Hours out Classroom
	16
	5
	80

	mework and Project
	3
	18
	54

	Final Exam
	1
	27
	27

	Total

Total / 30

ECTS Credit


	209

	
	=209/30=6,96

	
	7



